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The dining room is making a comeback. Where 
once people preferred dining spaces to be located within great 
rooms, homeowners are now looking for formal dining rooms 
they can use to entertain friends or host holiday meals.

Whether it’s casual family meals or more formal gatherings like 
intimate dinner parties, comfortable seating is important. This 
is leading to a demand from consumers for luxury chairs with 
detailed upholstering that are not only comfortable but that 
make a statement.

The traditional hard-surfaced, plain dining room chairs are on 
their way out. Replacing them are chairs that are softer, larger 
and overall more comfortable. People are looking to experience 
a more lounge-type feel when dining at home.  

In order to accommodate the increased time people are spending 
around the dining room table, homeowners want custom chairs 
to match personal taste and needed comfort. A variety of dining 
upholstery trends make their debut as a result.

Fashion-inspired dressmaker details 
Homeowners are looking for details such as tufting, nailhead 
trim and buttons, which play a major part in the overall look of 
upholstery. These details once served as part of the construction 
process in furniture upholstery, but now double as a major ele-
ment in the design process of dining room seating. 

This emphasis on detailing is a testament to the continued rela-
tionship between fashion design and furniture design. Dressmaker 
details add texture to the solid and neutral color choices com-
monly found in kitchen and dining fabric selection.

Neutral color choices in dining room chairs 
People are taking fewer risks in choosing colors and prefer to stick 
to a neutral palette to ensure the pieces will be a staple, permanent 
part of the room that won’t go out of style. Black and white is an 
example of a classic color palette that is popular in dining room 
interior design today. Black and white upholstered chairs give the 
room a combination of added depth and contrast. 
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Brighter color choices in smaller seating 

As the economy picks up, homeowners tend to incorporate bright 
color into their homes in small doses to play off other details such 
as knobs and backsplashes. They are more likely to take risks with 
these brighter colors in smaller seating such as bar and counter 
stools. Examples of these colors are gold, saffron and mulberry. 

Cleanable, durable high-quality textiles take priority 
According to interior designer Kristin Drohan, clients no longer 
want to sacrifice or compromise on either their style or the func-
tion that dining rooms and kitchens need to possess. Fortunately 
they don’t have to. “We are using a lot of high-end, impactful 
chic fabrics on the out-back. On the in-back and seat, we use 
durable, cleanable fabrics,” says Drohan, owner of the Kristin 
Drohan Collection, a company that designs custom, high-end, 
environmentally friendly furniture. 

People don’t want to invest in luxurious, stylish dining room 
seating that is going to be easily ruined after guests leave. This 
must be leveraged with fabric that is cleanable and user friendly. 
Homeowners rank function up there with personal taste in terms 
of priority.

In kitchen and dining areas, hard surfaces make up much of the 
space. Cabinets, countertops, and tables don’t always allow for 
much creative detailing in the design process.  It makes sense that 
people are now looking to add details to their kitchen and dining 
rooms through stylish upholstery work that is noticeable.

“People really like to jazz up the chairs, including the fabric choices 
and detailing, for some special touches,” says Drohan. “People 
are sitting around the dining table longer nowadays so chairs are 
getting more use. People are more willing to make an investment 
in high-quality custom pieces for ultimate function, longevity 
and style.” 

Aaron Luck is responsible for brand direction and public relations for Sensuede. 
He is a graduate of North Carolina State University College of Textiles.
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